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AutoWallis closes the first half profitably despite challenging automotive market conditions

Budapest, August 25, 2026 — AutoWallis’s first-half performance was shaped by challenging automotive
market conditions, the subdued performance of traditional brands, one-off costs related to the market
launch of Chinese brands, and efficiency improvement measures. As a result of these and other factors,
the company’s revenue decreased by 7%, while its EBITDA declined by 31%. AutoWallis expects the new
Chinese brands added to its portfolio to offset the decline of other brands over the medium term; in the
short term, however, they weigh on results, while other developments and the diversified portfolio
continue to point toward stable growth.

The 2% growth of the Retail Business Unit was not enough to offset the 17% decline in the Distribution Business
Unit, resulting in a 7% overall decrease in the first-half revenue of AutoWallis Group to HUF 219.9 billion
compared to the same period last year. Several factors were behind the unfavorable developments: the
rapid entry of a large number of Chinese brands into European markets, including the Central and Eastern
European region that is particularly important for AutoWallis, is, on the one hand, putting pressure on traditional
(incumbent) brands and creating significant price competition across the market. On the other hand, the market
launch of these new brands entails significant start-up costs in the short term for their distributors, including
AutoWallis. AutoWallis expects the new brands added to its portfolio to offset the decline of incumbent brands
over the strategic horizon; in the short term, however, they weigh on results, while other developments and the
diversified portfolio continue to point toward stable growth and consolidation.

Of the three business units of AutoWallis Group, the Mobility Services Business Unit delivered the strongest
growth in the first six months of the year: its revenue increased by 25% to HUF 5.6 billion, primarily due to the
stronger performance of car-sharing and rent-a-car services. The average fleet size of AutoWallis Group was
5.4% higher than in the same period of the previous year, driven by the growing customer base of its fleet
management services. The Retail Business Unit also closed the first half with growth: its revenue increased
by 2% to HUF 121.5 billion, alongside a 9.7% increase in new vehicle sales and a 5.6% decrease in used vehicle
sales (the latter due to a strong base effect). Revenue growth in the business unit was partly attributable to the
opening of the Debrecen dealership in the fourth quarter of 2025 and partly to organically increasing sales
volumes. The fact that revenue growth was lower than the increase in unit sales is explained by product mix
effects, the higher share of intra-group sales compared to the previous period, and the strengthening of the
Hungarian forint. Among AutoWallis’s markets, Slovenian retail operations stood out with 27% growth, while
sales volumes increased by 4% in the Czech Republic and 2% in Hungary. Revenue in the Distribution
Business Unit declined by 17% to HUF 92.8 billion in the first half of the year, with several unfavorable factors
contributing to the decrease: the business unit sold 3.5% fewer vehicles during the period, the strengthening of
the Hungarian forint had a significant impact, while changes in model mix and prices also had a smaller adverse
effect. The contraction was primarily due to lower sales of the KGM (-1,577 units) and Opel (-203 units) brands,
which were only partially offset by growth in the other brands. The former was attributable to increasing
competition in the segment and the sell-down of dealer inventories accumulated in the previous period, while
the latter was attributable to temporary production capacity constraints. At the same time, the order book
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indicates robust demand, and deliveries delayed due to production capacity constraints are therefore expected
to be completed in the second half of the year.

The efficiency improvement measures introduced last year could not yet offset the challenging environment, the
subdued performance of traditional brands, the price competition resulting from the advance of Chinese brands,
and the one-off costs associated with their market launch. As a result, EBITDA decreased by 31% overall to
HUF 5.6 billion, while the EBITDA margin declined to 2.6% (-26%). The company’s results were favorably
affected by the HUF 204 million share of profit attributable to AutoWallis from companies jointly managed with
strategic partners, in which it holds a 50% ownership stake, although, for reasons similar to those described
above, this was also below the HUF 591 million recorded in the same period last year. The company’s net profit
amounted to HUF 172 million, while earnings per share were HUF 0.32. AutoWallis’s gross margin generating
capacity increased by 4% compared to the previous period to 18.7%, demonstrating the underlying strength of
its operations and the resilience of its portfolio. The ramp-up of new brands and ongoing business developments
may contribute to the Group’s profit-generating capacity over the medium and long term.

The administration of finances at AutoWallis, listed on the Prime Market of the Budapest Stock Exchange, shows
that the cost of goods sold (COGS) declined by 7% to HUF 178.9 billion, in line with the decrease in revenue.
Personnel expenses increased by 6% to HUF 13.2 billion, primarily due to the opening of the Debrecen
dealership in the fourth quarter of 2025 and wage increases implemented in response to labor market
expectations (the Group’s average headcount at fully consolidated companies increased by 5.4% to 1,559
employees in the first half compared to the same period of 2025). The negative balance of financial income and
expenses amounted to HUF -709 million in the first half of 2026, representing a 54% improvement compared to
the same period of the previous year. The balance of interest expenses and interest income remained at the
same level as in the comparative period; the increase in financial expenses related to leases is attributable to
the larger fleet size in the Mobility Services Business Unit, as well as newly leased properties. Realized and
unrealized exchange rate differences resulting from changes in the Hungarian forint exchange rate developed
favorably compared to the comparative period, with the HUF 1.7 billion profit attributable to the forint exchange
rate at the reporting date.

Commenting on the first-half results, Gabor Ormosy, CEO of the AutoWallis Group, said that the strategic
focus of AutoWallis continues to be on expanding its importer portfolio, strengthening its retail presence, and
developing its mobility business, which support the sustainable long-term strengthening of its profit-generating
capacity and growth. Another significant portion of the Group-level measures aimed at improving operating
efficiency was completed in the first half; however, their effects will only materialize in the coming quarters. The
developments implemented by the company, the opening of new dealerships, and the addition of new brands to
the portfolio may increasingly contribute first to revenue growth and then to profit growth in the coming periods.
The strategic directions set previously and the conditions for regional consolidation remain in place, while the
results achieved to date provide a stable foundation for continuing the consolidation strategy, with management
continuously adapting its implementation to market realities.
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AutoWallis AutoWallis results in H1 2026 * Ee
(Value in million HUF) M
H1 2026 H1 2025 Changes
Revenue 219 925 235 417 -7%
Distribution Business Unit 92 818 111 866 -17%
Retail Business Unit 121 527 119 080 +2%
Mobility Services Business Unit 5 580 4 471 +25%
Interest income from finance leases 743 910 -18%
Material expenses + Own performance capitalized -8 720 -8 387 +4%
Senices 12 586 12 661 -1%
Cost of goods sold -178 900 -193 333 -7%
Personnel expenses -13 159 -12 461 +6%
Depreciation and amortization -4 004 -3 496 +15%
Profit of sales 3 299| 5989 -45%
Other income and expenses -1728 -1 445 +20%
Operating profit - EBIT 1571 4544 -65%
Financial gains and losses -709| -1 527 -54%
Share of profit of associates and joint ventures ** 204 591 -65%
PROFIT BEFORE TAXES 1 066 3 608 -70%
Tax expense -894 -1152 -22%
NET PROFIT 172 2 456 -93%
Other comprehensivg i.nc_ome (expense) on 1651 348 +374%
retranslation of subsidiaries
Total comprehensive income -1 479] 2108 -170%
EPS (HUF/ share) 0,32 4,59 -93%
EBITDA*** 5616 8103 -31%
EBITDA% 2,6% 3,4% -26%

* IFRS consolidated audited results
** AutoWallis Group's part from consolidated results of AutoWallis Caetano Holding Zrt. for the period.

*** Earnings before interest, tax, depreciation and amortization

About AutoWallis

Listed on the Prime Market of the Budapest Stock Exchange and the BUX and BUMIX indices, AutoWallis is the leading integrated car and mobility service
provider in the Central and Eastern European region. It is important for the company to continuously expand its portfolio of automotive retail and mobility
services, through organic and acquisition growth and to operate as a classic, conservative group with a business policy in line with ESG values and
sensitive to social and environmental challenges. AutoWallis is present in 17 countries of the Central and Eastern European region (Albania, Austria,
Bosnia and Herzegovina, Czech Republic, Bulgaria, Croatia, Greece, Hungary, Kosovo, Moldova, Montenegro, North Macedonia, Poland, Romania,
Serbia, Slovakia, Slovenia) with wholesale and retail motor vehicle and parts distribution, service, short-, and long-term car rental. Brands represented by
the AutoWallis’ Distribution Business Unit include Alpine, BYD, Dacia, Farizon, Geely, Isuzu, Jaguar, KGM, Land Rover, NIO, Nissan, Opel, Renault,
Xpeng, plus MG and Saab aftermarket. The brands represented by the Retail Business Unit include BMW cars and motorcycles, BYD, Dacia, Ford, Isuzu,
Jaguar, KGM, KIA, Land Rover, Lexus, Maserati, Mercedes-Benz, Mercedes-Benz Trucks, MINI, NIO, Nissan, Opel, Peugeot, Renault, Suzuki, Toyota,
Xpeng, JoAutok.hu and AUTO-LICIT.HU, while the Mobility Services Business Unit is present on the Hungarian market with the brands wigo carsharing,
wigo fleet, Sixt rent-a-car.

www.autowallis.com | www.facebook.com/AutoWallis | www.linkedin.com/company/autowallis/

Further information:

Mobile: +36 20 771 8710 Email: r.kovacs@frontpage.hu

Daniel, R. Kovacs, Front Page Communications
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